














学校编码：10384                                              分类号  _密级  _ 





硕  士  学  位  论  文 
   
 网络人际互动中的“第二张脸”  
——论青年群体表情符号的使用特性及其亚文化内涵 
“The Second Face” in Interpersonal Communication of 
Network——The Applying Characteristics of Emoticon and its 
Sub-culture meaning in Youth group 
 
宋思雨 
   
指导教师姓名：赵梅 副教授 
专 业 名 称 ：传   播   学 
论文提交日期：2015 年 4 月 
论文答辩时间：2015 年 5月 
学位授予日期：2015 年 6月   
答辩委员会主席：   
评     阅   人：   





















另外，该学位论文为（                            ）课题（组）
的研究成果，获得（               ）课题（组）经费或实验室的































（     ）1.经厦门大学保密委员会审查核定的保密学位论文，
于   年  月  日解密，解密后适用上述授权。 







                             声明人（签名）： 








































































With the development of Internet technology, the network has become an 
important way for people to interact with one another. Due to the lack of necessary 
non-verbal information of interpersonal interaction in network, the appearance of 
emoticon realize the delivery of non-verbal information of interpersonal interaction in 
network. However, along with the development of times, the forms of emoticon 
become more and more diverse, the applying ranges become more and more widely as 
well. Youth group turn into the producer, disseminator and audience of emoticon. 
Emoticon is given much more meaning and function by the youth group, which has a 
wider extension space in terms of value and also reflects the network cultural 
characteristics of modern youth group. 
The thesis uses qualitative method, starts with the user’s point of view as entry 
point, carry out In-depth interview to youth group who as the main use group of 
emoticon , objective to discover the use and cognition status of emoticon in youth 
group and as a basis to explore cultural characteristics of the network of youth groups. 
The study uses three encoded mode of grounded theory to integrate, code and 
analyze the In-depth interview material in order to find out youth group’s  cognitive 
characteristics on emoticon which includes the vivid emoticon, emoticons is more 
than a expression of emotion and personal understanding of emoticon meaning; the 
use of characteristics which features youth group love new emoticon, custom 
emoticon can’t replace default emoticon and diversified application of emoticon; the 
utility of emoticon contains emoticon helps the express of text message, creates 
communication atmosphere, mis-understandingly ends the conversation and leads to 
misunderstanding of message; demand characteristics which embraces second face in 
network world, group separation and recognition, bring in the fashion sense, unique 
superiority feeling and maintain the emotion. After that, analyze and demonstrate the 
four core category above with descriptive text data. 
Through analyze and summarize youth groups’ use and recognition on emoticon, 
















become an special way to talk in youth group of network times and also an important 
way for youth group to resist and rebellion with their gamification. Emoticon is a way 
for youth to reveal their own mind in the meanwhile realize the recognition and 
separation among them and showing the characteristics of youth’s  subcultures of 
“emoticon culture” in network which contains unconventional, emotional catharsis, 
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示：截至 2014 年 12 月底，我国网民规模达 6.49 亿，较 2013 年底增加 3117 万
人，网络普及率为 47.9%。网络技术的迅速扩张促进了人们沟通型态的转变，其




（Lo &Leung, 2009）。而根据 2015 年年初 CNNIC 发布的第 35 次中国互联网发展
状况报告显示，我国网民以 10—39 岁年龄段为主要群体，比例合计达到 78.1%。
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